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1. INTRODUCTION 

1.1. Aberdeen City Voice – the Citizens’ Panel for Aberdeen – has been operating 
as a mechanism for residents to give their views since 2004.  A substantial 
number of postal and online surveys have been conducted with City Voice 
members over this period, considering a broad range of topics across 
Community Planning Themes.  Feedback has been used by Community 
Planning Partners to shape service provision and policy, and to measure 
performance. 

1.2. This report sets out findings from the 37th City Voice survey.  The survey 
sought panellists’ views on a range of issues affecting people and services in 
Aberdeen.  The specific topics covered by the survey were: 

 Aberdeen City & Aberdeenshire Archives service; 

 Roads maintenance; and 

 Experience as a City Voice member. 

Survey fieldwork and response 

1.3. The survey was issued to all 921 current City Voice members in early 
October.  By survey close in mid-November, a total of 616 responses had 
been received, representing an overall response rate of 67%.  This is a strong 
response to any survey and indicates continuing strong engagement amongst 
City Voice members (see Figure 1).  Survey response was also strong across 
all parts of Aberdeen, although the North and South areas showed a 
somewhat higher response rate (70% and 69% respectively) and the Central 
area a somewhat lower response (63%). 

Figure 1: Survey response rates over time 
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1.4. Most importantly, the level of survey response achieved is sufficient to 
produce robust overall survey results and to permit more detailed analysis of 
results for specific respondent groups.  This has allowed our analysis to 
consider potential variation in results across a range of socio-demographic 
groups. 

1.5. A detailed profile of survey respondents is provided at Figure 2 below.  This 
indicates that although there was a relatively strong response across most 
socio-demographic groups, the profile of survey respondents indicates that 
some parts of the wider Aberdeen City population are better represented 
than others.  In particular panellists aged under 35, those of working age who 
are not in employment, and those who rent their home account for a smaller 
proportion of survey respondents than the wider population. 

Figure 2: Profile of survey respondents 

 
Survey 37 

Respondents 
Aberdeen City 

population 

Gender    

Female 327 53% 50% 

Male 286 47% 50% 

Age    

16-34 44 7% 39% 

35-54 203 33% 30% 

55-64 154 25% 13% 

65+ 212 35% 18% 

Ethnicity    

European, including British 589 97% 92% 

African or Caribbean, Asian and other ethnicities 20 3% 8% 

Household Type    

Household with children 135 22% 20% 

Household without children 477 78% 80% 

Employment Status    

Employed 336 55% 63% 

Retired 233 38% 11% 

Other 41 7% 26% 

Housing Tenure    

Owner occupied 524 86% 57% 

Social rented 54 9% 24% 

Private rented/ other 32 5% 18% 

Location    

North 186 30% - 

Central 203 33% - 

South 224 37% - 

Sources: GRO(S) Mid-Year population estimates, 2011 Census 
Note that some socio-demographic information was not available for 7 respondents. 
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Analysis and reporting 

1.6. This report presents frequency results for each of the survey questions.  In 
some cases, the analysis has excluded “don’t know” responses from the 
percentage base to give a more accurate indication of views amongst 
residents with experience of services and this is made clear in the report text.  
Full tabular results are appended to the report, including base numbers for 
all figures presented in the main body of the report. 

1.7. All survey questions have been cross-tabulated with a range of socio-
demographic indicators to assess the extent of any variation in views across 
key respondent groups.  This has included area, gender, age, household type, 
disability, employment status and housing tenure.  We highlight any 
significant variation in the report text, and detailed results by respondent 
sub-group are appended to this report. 

1.8. We round percentages up or down to the nearest whole number; for some 
questions this means that percentages may not sum to 100%.  Similarly, 
aggregate figures presented in the text (e.g. percentage of respondents 
answering “very satisfied” or “satisfied”) may not sum to results presented in 
figures and tables. 
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2. ABERDEEN CITY AND ABERDEENSHIRE ARCHIVES 

2.1. This first section considers respondents’ awareness, use and views on the 
Aberdeen City & Aberdeenshire Archives services.  The Archives service 
preserves and provides public access to historical records relating to the City 
of Aberdeen, and has two public reading rooms in Aberdeen each holding 
unique collections.  Survey questions asked panellists about their awareness 
and interest in the service, accessibility of the service, the Archive service’s 
outreach work, and fundraising options. 

Usage and awareness of the Archives Service 

2.2. Survey findings show relatively limited usage of the Archives service; around 
1 in 7 respondents had used the service (14%).  As Figure 3 shows, more than 
4 in 5 respondents indicated that they had never used the service (83%).  This 
finding was consistent across local areas and key demographic groups.   

Figure 3: Whether used Aberdeen City & Aberdeenshire Archives service 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

2.3. The minority of respondents who had used the Archives service were asked 
about their experience of this.  As Figure 4 over the page indicates, these 
respondents were divided between those who had visited or contacted the 
service by phone (57% of those with experience of the service) and those 
who had access information available online (47%). 

2.4. A large majority of those who had used the Archives service reported that 
they had been satisfied with the experience; around three quarters indicated 
this (74%).  None of those with experience of the service reported having 
been dissatisfied. 
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Figure 4: Experience of those who have used Aberdeen City & Aberdeenshire Archives service 

How used the service… (base 85)  

Visited or contacted by telephone 57% 

Correspondence enquiry (e.g. letter, email, social media) 9% 

Used available online information (e.g. website, social media) 47% 

How satisfied with the service… (base 108)  

Very satisfied 33% 

Satisfied 41% 

Neither satisfied nor dissatisfied 26% 

Dissatisfied - 

Very dissatisfied - 
 

2.5. The majority of respondents who had not used the Archives service were 
asked about the main reasons for this (Figure 5). 

2.6. Half of those who had not used the Archives service indicated that they had 
never heard of the service (52%), and more than a third had heard of the 
service but had no reason to make use of it (37%).  Together, this suggests 
that 9 in 10 of those who had not used the Archives service had done so due 
to a lack of awareness and/or interest in the service.  A further 6% of those 
who had not used the service indicated that they would like to but had not 
had a chance to do so yet. 

Figure 5: Main reason that have not used Aberdeen City & Aberdeenshire Archives service 
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Interest in using the Archives Service in the future 

2.7. In addition to previous use of the Archives service, the survey also sought to 
gauge views on panellists’ potential future use of the service.  As Figure 6 
below indicates, local history and family history research are the most 
common reasons that respondents would wish to use the service – two 
thirds of respondents indicated an interest in each of these. 

2.8. While local and family history were by some margin the most common areas 
of potential interest, survey results also suggest a number of other areas that 
may encourage future use of the Archives service.  These include buildings 
research (31% expressing interest), finding out information about myself 
(22%), democratic research (19%) and community learning activities (17%). 

2.9. This profile of interest was broadly similar across key demographic groups.  
However, survey results show some variation in interest in specific activities: 

 Female respondents were more likely to express interest in family 
history research, while male respondents were more likely to be 
interested in local history research. 

 Those in the North area were more likely than others to express 
interest in using the service to access personal information. 

 Respondents aged under 55 (and particularly under 45s) were more 
likely than others to express interest in activities beyond local and 
family history.  This was particularly obvious in relation to building 
research, academic research and school projects. 

Figure 6: Factors that may encourage future use of Aberdeen City & Aberdeenshire Archives service 
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Accessibility of the Archives Service 

2.10. The survey included a number of questions around the accessibility of the 
Archives service.  These related to the accessibility of the two public reading 
rooms managed by the service, other potential barriers to respondents using 
the service, and online access to the service. 

2.11. As Figure 7 below indicates, a minority of respondents would be discouraged 
by the location, transport arrangements and/or opening hours of reading 
rooms at the Town House and Old Aberdeen House.  This was particularly 
the case for Old Aberdeen House; up to around a third of respondents would 
be discouraged by the location and transport/parking arrangements of Old 
Aberdeen House (29-34%), compared to around a fifth in relation to the 
Town House (18-19%).  Opening hours were also identified as a potential 
barrier to using both reading rooms, by around a quarter of respondents 
(24% for the Town House, 27% for Old Aberdeen House). 

2.12. Survey results show some variation across key demographic groups in views 
on the accessibility of the public reading rooms: 

 Perhaps unsurprisingly, those with a disability were significantly more 
likely than others to express concerns around the location and 
transport arrangements – more than half of those with a disability 
expressed concerns in relation to one or both of the Town House and 
Old Aberdeen House. 

 Those of working age were significantly more likely than other 
respondents to express concerns around the reading room opening 
hours – around a third of those of working age felt that the opening 
hours would discourage them from visiting. 

Figure 7: Views on accessibility of Archives service 
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2.13. In addition to accessibility of the Archive service’s two reading rooms, the 
survey also sought to identify any other potential barriers to panellists 
accessing the service. 

2.14. A substantial proportion of respondents felt that the need to book an 
appointment would discourage them from using the service; 40% indicated 
this.  This finding was consistent across key demographic groups. 

2.15. The majority of respondents indicated that they would not be sure about 
which building to visit for their interest (71%).  Again this was a consistent 
finding across most demographic groups, although it is notable that female 
respondents were more likely than males to be concerns about this. 

Figure 8: Potential service barriers to accessing Archives service 

 
 
 
 
 
 
 
 

2.16. Around 1 in 10 respondents suggested that their mobility needs may affect 
their ability to access the Archives service public reading rooms (8%), and 
that this would discourage them from visiting (9%).  Perhaps unsurprisingly, 
this varied significantly dependent on whether respondents have a disability.  
More than a third of those with a disability felt that their mobility needs 
would affect their ability to access the reading rooms (37%). 

Figure 9: Potential physical barriers to accessing Archives service 
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2.17. The Archives service is currently considering opening late by appointment at 
Old Aberdeen House for one day per week as a means of extending access to 
the service.  As Figure 10 below indicates, a substantial proportion of 
respondents felt that this change could be useful for them – 46% felt that 
late opening on Tuesday evenings would be useful, and 43% felt that late 
opening on Monday evenings would be useful. 

2.18. The extent to which respondents found the proposed changes to opening 
hours useful varied dependent on their location and age: 

 Those in the Central and North areas were more likely than others to 
find late opening at Old Aberdeen House useful. 

 Those aged under 65 were more likely than older respondents to find 
the change to opening hours useful. 

Figure 10: Views on potential changes to Archives service opening hours at Old Aberdeen House 
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2.19. Aberdeen City and Aberdeenshire Archives currently provides access to a 
range of its services through its website and social media.  The service is 
considering a number of options to expand this online access, and the survey 
sought panellists’ views on this (Figure 11). 

2.20. Survey findings suggest that interest in online access to the Archives service 
is strongest in relation to providing digital access to historical records 
(relating to people or local areas), online exhibitions and guides to making 
use of collections.  More than half of respondents expressed interest in each 
of these options. 

2.21. There was some significant variation across respondent age groups in the 
extent of interest in options to extend online access to the Archives service, 
with those aged under 65 (and particularly those aged under 55) showing 
more widespread interest than older respondents.  This difference was most 
significant in relation to: 

 Mobile apps to provide enhanced information about collections; 

 An Archive blog about the service and its collections; 

 Digital access to historical records relating to people; and 

 ‘Crowd-sourcing’ projects where online users are given access to 
digitised records for interpretation. 

Figure 11: Views on online access to Aberdeen City & Aberdeenshire Archives service 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



ABERDEEN CITY AND ABERDEENSHIRE ARCHIVES 

Aberdeen City Voice: 37th Survey, Report, May 2016 11 
 

Figure 11: Views on online access to Aberdeen City & Aberdeenshire Archives service 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Outreach work and public events 

2.22. The Archives service undertakes a range of outreach activities to engage with 
the public, and the survey sought to gauge panellists interest in these 
activities (Figure 12 over the page).   

2.23. Survey findings suggest that interest in public outreach work is strongest in 
relation to attending exhibitions, talks and fairs associated with the 
Archives service.  Nearly two thirds of respondents expressed interest in 
attending exhibitions using the Archives service collections, and around half 
were interested in attending talks and fairs relating to the Archives service 
and its collections. 

2.24. Respondents were less likely to express interest in more “proactive” outreach 
work involving participation in classes or events.  However, there remain 
more than a third of respondents who showed some degree of interest in 
taking part in courses, community projects or events linked to use of the 
Archives service collections. 
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Figure 12: Interest in Aberdeen City & Aberdeenshire Archives public outreach work 
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Service costs 

2.25. The survey highlighted that costs associated with conservation and 
preservation of the Archives service collections cannot always be met from 
existing service budgets, and sought views on potential fundraising options 
for the service (Figure 13). 

2.26. Survey results suggest relatively broad support for most of the listed 
fundraising options, with more than half of respondents indicating that the 
following approaches would be a good idea: 

 Small charges for specific services, such as accessing physical records 
(63% supported this); 

 Requests for public donations, including in reading rooms or on social 
media (57%); 

 Sponsoring programmes for items requiring conservation (56%); and 

 Special fundraising events (54%). 

2.27. In contrast to support for the options listed above, few respondents felt that 
small charges for accessing digital images of records online would be a good 
idea (18%). 

Figure 13: Views on fundraising options for Aberdeen City & Aberdeenshire Archives 

 
 
 
 
 
 
 
 
 
 
 
 

2.28. Survey respondents added a range of other comments around potential 
fundraising for the Archives service.  A number of these expressed a view 
that it was important for the service should remain free to access, and for 
example suggested that Council budget priorities should recognise this.  
Some also suggested scope to increase volunteering interest to reduce costs, 
for example by advertising more widely.  Respondents’ comments also 
suggested a range of other fundraising approaches, in addition to those listed 
at Figure 13.  These are set out below: 

“A small charge could be made for accessing records in the archives 
£5 for example.  Online records should be free to access.” 
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“A nominal charge for usual waged / unwaged / OAP should be 
expected, pitched not to deter usage.” 

 “Commercial access by companies should be chargeable, as they 
are being paid for their research efforts.” 

“Local business sponsorships.” 

“Sponsorship from academic/business institutions who make use of 
the service.” 

 “Organise a "Friends of" subscription service with benefits, such as 
exclusive talks etc. for members.” 

“Crowd source funding?”  “Use of Easyfundraising website for 
contributions on everyday online spending.” 

“A stand and ask for donation at things like the manifest or other 
events?” 

“Local newspapers - a small advert be added [to the Local History 
page] for donations to maintain the services.” 

 

Other comments 

2.29. A small number of respondents added further comments on the Archives 
service.  This included some who had used the service expressing their 
satisfaction with the experience, and others who were not interested in using 
the service.  However, respondents also made a number of more substantive 
comments around how the Archives service is delivered. 

2.30. The most common related to a perceived need for promotion to raise 
awareness of the service.  Several respondents suggested that awareness of 
the service may be limited to those already involved in family research, and 
that the service has potential to generate broader interest.  This included a 
small number of respondents who expressed a personal interest in making 
use of the service, but who had not been aware of the service: 

“I would really like to help with projects putting local history 
records on line, but need to work from home.  I also need to know 
about what is happening - if you publicise your work in the P&J I 

have missed it.” 

“People need to know the service exists & is relevant to themselves.  
I suspect mainly already involved in family research etc. know of it.” 
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2.31. A small number of respondents suggested changes to improve access to the 
service, including the public reading rooms and specific parts of the Archives 
collection: 

“A single building should be sources and used for accessing physical 
records and it should be in a central location or within reasonable 
walking distance of a bus stop and have ample parking facilities.” 

“Having digital access to historical records relating to people pre – 
1918.” 

“Is an appointment really necessary?  It would be great to see the 
collections brought together in one location with more user friendly 

opening hours and more guides and support available to give 
people an in to the collections.” 

2.32. A small number of respondents felt that there is scope for the Archives 
service to develop stronger links to other relevant services – to raise public 
awareness, and provide other means to access the service: 

“Also work with Historic Scotland/Museums to integrate collections 
(joined up history) and utilise their expertise to preserve 

documents.” 

“Better link up with Aberdeen University archives?  I think they run 
an archive service.” 

“Could the Archives be accessible at Aberdeen Public Library?  It has 
a café and covers various activities under one roof?” 
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Service Response: this is what we are doing 

The City Voice consultation provided the opportunity to ask a broad cross-section 
of the City community, including many people with little or no experience of the 
Archive Service, about the current usage of it and gather independent opinions on 
its future direction. 

This survey was developed as part of a wider consultation with all of our 
stakeholders, including those in Aberdeenshire and further afield, about usage and 
development of the service. The City Voice responses will be considered as part of 
a wider analysis of the responses to these, and the final findings will contribute 
towards a long-term development plan for the service. It is anticipated that this 
will address the issues raised by the City Voice respondents concerning awareness 
of the service and access to it. 

Part of the development plan will also relate to new accommodation for the 
service, and work has already started on that. The feedback received by City Voice 
respondents relating to issues with the two buildings / access / location / opening 
hours will be used to support a business case that is being developed for a new 
building. 

The feedback on digital / online access to collections produced some interesting 
results, suggesting more support for basic digital access (e.g. images of records 
online, online exhibitions). Whilst there was less support for more technical 
innovations (e.g. apps) it was still a significant amount, and this came particularly 
from the age-group of respondents under 55 – those noted as having more diverse 
reasons for using the service. This suggests that exploring more technical ways of 
accessing the collections alongside more basic means will help to diversify the 
userbase of the service, which may also help to increase overall usage figures. We 
plan to explore this avenue further. 

Fundraising will also be part of the longer-term development plan for the service, 
and we were pleased by the broad support for most of the fundraising initiatives 
suggested. However, we were surprised by the majority support for charging to 
access records in the reading rooms against the minority support for charging to 
access them digitally. We are mindful of the need to attract visitors to the city as 
well as to the Archive Service, but equally mindful of the desire to provide access 
to remoter areas in a cost-effective way. There is clearly a balance to be struck 
here, and we will need to consider this in any future fund-raising strategies that we 
develop. 
 
Ruaraidh Wishart 
Senior Archivist 
Aberdeen City Council 
Email: RWishart@aberdeencity.gov.uk 
Phone: 01224 481775 
 

 

mailto:RWishart@aberdeencity.gov.uk
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3. ROADS MAINTENANCE 

3.1. This section considers respondents’ views on Aberdeen City Council’s Roads 
Maintenance service.  This includes satisfaction with specific aspects of roads 
maintenance performance, views on budget priorities, and giving feedback 
on roads maintenance. 

Service satisfaction 

3.2. As Figure 14 over the page shows, respondents were mixed in their views on 
roads maintenance in Aberdeen and satisfaction levels varied considerably. 

3.3. Satisfaction levels were strongest in relation to the intensity of street 
lighting and the condition of bus routes and other main roads (65% satisfied 
with city centre lighting, 57% with residential area lighting, and 49% with 
condition of main roads).  These were the only aspects of service where 
satisfied respondents were not a minority. 

3.4. The aspects of roads maintenance showing the lowest satisfaction levels 
were the time taken to repair roads (13% satisfied, 63% dissatisfied) and the 
condition of side / local roads (20% satisfied, 60% dissatisfied).  Satisfaction 
levels were also low in relation to time taken to repair footways (15% 
satisfied, 52% dissatisfied), and time taken to repair cycle ways and cycle 
paths (17% satisfied, 33% dissatisfied). 

3.5. This profile of views was broadly similar across the main demographic 
groups.  Indeed, the only significant area variation in views was in relation to 
the condition of bus routes and other main roads; those in the North area 
showed lower satisfaction levels than those in other parts of the City. 
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Figure 14: Satisfaction with Council performance on roads maintenance 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

* Indicates that the survey asked about quality and upkeep, not cleanliness. 
Note: excludes “don’t know” responses. 
 

Budget priorities 

3.6. As Figure 15 over the page indicates, few respondents suggested that they 
would wish to see less spending on any aspect of roads maintenance.  This 
was most likely to be suggested in relation to cycle ways (29% suggested a 
reduction in spending here), and to a lesser extent street lighting (10% 
suggested a reduction in spending). 

3.7. The majority of respondents suggested an increase in spending on one or 
more specific aspects of roads maintenance, and there were a number of 
areas where respondents were particularly keen to see an increase in 
spending.  This was most notable in relation to side roads (three quarters 
suggested an increase in spending, 73%) and main roads (more than half 
suggesting an increase, 56%).  
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Figure 15: Prioritising roads maintenance budgets 

 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

Giving feedback on roads maintenance 

3.8. Finally in relation to roads maintenance, the survey asked for panellists’ 
views on opportunities to give feedback on service performance. 

3.9. As Figure 16 below indicates, nearly half of respondents felt that the Council 
does not give enough opportunity for feedback on roads maintenance; 47% 
suggested this in relation to general maintenance, and 45% in relation to 
planned works.  This balance of views was similar across the key 
demographic groups. 

Figure 16: Views on opportunities to give feedback on roads maintenance 
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3.10. Those who felt that the Council does not give enough opportunities to give 
feedback on roads maintenance activities were asked for their views on 
options to improve the approach to gathering feedback (Figure 17). 

3.11. Respondents supported a broad range of approaches to improving 
opportunities to give feedback.  Support was most widespread in relation to 
internet-based feedback (60% supported this), but a substantial proportion 
of respondents also suggested social media or text (40%), leaflets in offices 
etc. (34%), and mailed questionnaires (34%). 

3.12. A small number of respondents made additional comments on approaches to 
improving feedback.  The great majority of these elaborated on approaches 
listed at Figure 17, but respondents also suggested a number of options to 
better advertise means by which residents can provide feedback – including 
use of local press, advertising at the point of road repairs, and “roadshows” 
or meetings. 

3.13. Survey results show some significant variation across respondent age groups 
in preferences for giving feedback on roads maintenance.  In particular, those 
aged under 65 were more likely than older respondents to support use of 
social media/text and internet (although nearly half of those aged 65+ did 
suggest use of the internet).  By contrast, those aged 65+ were more likely 
than younger respondents to support use of telephone feedback, leaflets in 
offices etc., and mailed questionnaires. 

Figure 17: Improving opportunities to give feedback on roads maintenance 
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Service Response: this is what we are doing 

The results of the survey reflect the general view of those responsible for delivering 
the service that we are not in a position to keep pace with the rate of deterioration of 
the network as a whole. We are concentrating the funding available on main routes 
and the levels of satisfaction are in line with what would be expected. 

We note that respondents to the survey are not in favour of a further fall in Roads 
Maintenance budgets and a significant proportion would like to see more funding 
made available. 

A Roads Asset Management Plan is being developed which is intended to enable a 
clear case to be put before the elected members for adequate budgets to safeguard 
the future condition of the network. 

The City Voice surveys are part of this process.  

We are aware that our response times to defects are not always as good as might be 
wished and a programme is progressing to change the way work is organised so that 
more work can be done at times when traffic levels are at their lowest and we can visit 
areas at times when potholes and gullies are not obstructed by parked vehicles. 

Gathering feedback on our work is important if we are to carry out satisfactory jobs 
and not cause unacceptable levels of disturbance or disruption.  We appreciate that 
our practices could be improved and will use the information gathered to reconsider 
how we can best achieve a satisfactory level of feedback. 

This is the third set of responses we have got to our questions on basic road 
maintenance issues. It is our intention to build up a continuing picture year on year of 
our customers views of our efforts in order that future works programmes may be 
targeted effectively. 

 
Angus Plumb 
Public Infrastructure and Environment Engineer 
Aberdeen City Council 
Email: ANGUSP@aberdeencity.gov.uk 
Phone: 01224 241567 
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4. VIEWS ON THE CITY VOICE 

4.1. The final section of the 37th survey asked panellists to consider their 
experience as a member of the City Voice.  This included gathering views on 
City Voice questionnaires and newsletters, the City Voice online presence, 
and overall satisfaction with experience as a City Voice member. 

City Voice questionnaires 

4.2. As Figure 18 shows, a large majority of respondents feel that the frequency 
and length of City Voice questionnaires is about right: 

 Nearly 9 in 10 respondents feel that the frequency of surveys is about 
right (88%), with most of the remaining respondents suggesting that 
the frequency of surveys could be increased (11%). 

 More than 9 in 10 respondents felt that the length of City Voice 
questionnaires is about right (93%), with 6% of respondents 
suggesting that questionnaires are too long. 

4.3. These findings were consistent across the main demographic groups.  
However, it is notable that those completing survey 37 online were more 
likely than those completing a hard copy questionnaire to suggest that the 
frequency of surveys could be increased. 

Figure 18: Views on frequency and length of City Voice questionnaires 
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4.4. The great majority of respondents were positive about the quality of City 
Voice questionnaires.  This was particularly the case in relation to the extent 
to which questionnaires are clearly laid out (98% felt they are) and are easy 
to understand (94% agreed with this).  However, respondents were also very 
positive about other aspects of questionnaires.  The only two areas where a 
notable proportion of respondents felt that there could be some change to 
questionnaires was in relation to the range of topics (13% felt that these are 
not of interest to them) and answer options (15% felt that these do not allow 
them to express their views). 

Figure 19: Views on quality of City Voice questionnaires 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4.5. A large majority of respondents indicated that they usually complete all City 
Voice questions (83% - see Figure 20 over the page).  This finding was 
consistent irrespective of whether respondents complete surveys online or in 
hard copy.  However, it is notable those aged 65+ were less likely than others 
to complete all survey questions. 

4.6. By far the most common reason given for respondents not answering all 
survey questions was a lack of relevant knowledge or experience.  This 
included respondents making reference to questions on services that they 
have not used (including specifically the Archives service in the present 
survey), and to factors such as having no internet access or children at home 
limiting the range of questions that they can answer.  Respondents also 
referred to question forms not allowing them to express their opinions (e.g. a 
lack of “not applicable” options, a lack of open ended questions), difficulty 
understanding some questions, and pressures on time to complete 
questionnaires. 
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Figure 20: Whether complete all City Voice survey questions 

 
 
 
 
 
 
 
 
 
 
 

4.7. Around 1 in 10 respondents provided further written comments on City Voice 
questionnaires.  This included a number of respondents expressing their 
satisfaction with the opportunity to give views through City Voice, including 
reference to having learned about range of topics and services through 
completing surveys.  However, most comments raised specific issues or 
suggested changes to aspects of City Voice questionnaires. 

4.8. The most common issue, raised by nearly half of those commenting, was 
around the question forms used in City Voice questionnaires.  This related 
primarily to frustration that answer options do not always allow panellists to 
accurately express their views, and a desire to see more opportunity to 
answer in their own words.  Comments on City Voice question forms also 
related to difficulty understanding some questions, and a small number 
suggesting that some questions can seem “leading”. 

“I find it hard to express my opinions due to lack of writing down 
what I mean or want.” 

“Often I am forced to make a choice…and it can be frustrating not 
to be able to explain my reasoning.” 

 “Not all questions have the options for a 'no view', 'no experience' 
or 'don't know' response.” 

“Occasionally I have difficulty with the way some questions are 
posed…[without the right information] how I can give a view?” 

“There have been one or two occasions when the optional answers 
might be viewed as 'leading'.” 

4.9. Respondents’ comments also made reference to other aspects of City Voice 
questionnaires.  These included a view that some topics are not relevant to 
potentially a large numbers of panellists, questionnaires could invite 
panellists input on issues for future surveys, a desire to see more feedback 
through questionnaires on what is being done in response to survey results, 
and a view that City Voice questionnaires are too long or “a bit wordy”. 



VIEWS ON THE CITY VOICE 

Aberdeen City Voice: 37th Survey, Report, May 2016 25 
 

City Voice newsletters and detailed reports 

4.10. The great majority of respondents indicated that they read the hardcopy 
City Voice newsletter (if they receive this).  Respondents were less likely to 
read the newsletters online; only around 3 in 10 indicated that they do this, 
and there was no significant variation in this balance across key demographic 
groups. 

4.11. Those who do not read City Voice newsletters in hard copy and/or online 
were asked to identify any specific reasons for this.  Very few respondents 
indicated that they do not read hardcopy newsletters, and comments 
indicate that this is typically where the topics discussed are not of interest to 
them (suggesting that they may read newsletters where survey topics are of 
more interest). 

4.12. Around half of all respondents provided written comments in relation to their 
not reading City Voice newsletters online.  This included respondents who 
indicated that they do not have time or interest to read newsletters, in 
hardcopy or online.  However, comments also highlighted a number of 
apparent “barriers” to panellists reading newsletters online: 

 A substantial number of respondents (around a quarter of those 
making comment) noted that they received a hard copy newsletter 
and so had no reason to access the newsletter online.  This included a 
number of respondents who explicitly stated that they preferred to 
read documents in hard copy rather than online, although this 
preference was implied by most of those who receive hardcopy 
newsletters. 

 A substantial number of respondents (around a quarter of those 
making comment) also indicated that they had been unaware that 
City Voice newsletters are available online, and/or were unaware of 
how to find the newsletters online.  Some of those expressing this 
lack of awareness explicitly indicated that they would be interested in 
accessing newsletters online, and suggested that emails could be 
issued to advise panellists when newsletters are published online. 

 A substantial number of respondents (around a quarter of those 
making comment) indicated that they do not have access to and/or 
do not use the internet. 
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Figure 21: Whether read City Voice newsletters 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4.13. Relatively few respondents indicated that they had read City Voice detailed 
reports online (18%), and respondents were significantly less likely to read 
detailed reports online than to read newsletters.  Again this was broadly 
consistent across the main demographic groups. 

4.14. Comments on why respondents have not read the detailed City Voice reports 
online highlighted similar points to those raised above in relation to reading 
newsletters online.  The most common reasons related to a lack of 
awareness that more detailed reports are available (and of when they are 
published), a preference for reading documents in printed form, and a lack of 
access to or use of the internet.  In addition, a substantial number of 
indicated that they felt that City Voice newsletters provide the detail that 
they need, and/or referred to lacking the time to read full reports. 

Figure 22: Whether read City Voice detailed reports online 
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4.15. A large majority of respondents were happy with the length of City Voice 
newsletters; 71% felt that the length of newsletters is about right, but this 
rises to more than 90% of respondents who offered a clear view on 
newsletters. 

Figure 23: Views on length of City Voice newsletters 

 
 
 
 
 
 
 
 
 
 
 

4.16. Views were overwhelmingly positive on the quality of City Voice 
newsletters.  At least 90% of respondents rated each aspect of the 
newsletters positively.  As was the case in relation to City Voice newsletters, 
views were particularly positive in relation to the way that newsletters are 
laid out (97% giving a positive rating) and use of clear language (97%). 

Figure 24: Views on quality of City Voice newsletters 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Note: excludes “don’t know” responses. 
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4.17. A small number of respondents provided other written comments on City 
Voice newsletters.  Most of these re-stated views or issues discussed over the 
previous pages, but some raised additional points of relevance to 
newsletters: 

“It is important to give and receive feedback on the questionnaires.  
I appreciate that members’ views are taken seriously and can be 

helpful to planners.” 

“Responses are usually full of buzzwords and say very little.  The 
follow up section in the newsletter this time was good.” 

“Sometimes responses are a bit bland/official - e.g. the survey 
results are "interesting" and they're "looking into" it, rather than 

genuinely doing something.” 

“Font size and diagrams is too small.” 

“Some of the colours of the graphs make it difficult to read.” 

“A simpler layout might work better but I realise that it’s to only to 
convey all the info.” 

“While the charts etc. are easy to understand they are not always 
easy to read, the font size is too small.” 

“Having 2 pages per PDF page makes it difficult to view. I don't 
print them out, so it would be much better to deal with if the pages 

were split up properly.” 

“The online is just a pdf of the hardcopy.  This out of date (Please 
recycle this newsletter when you have finished with it!), you're not 
utilising the full feature of the online experience, including being 

able to link to parts of the full report.” 
 

City Voice online presence 

4.18. More than half of respondents were aware of the City Voice website 
although only a quarter of respondents had visited the website (59% were 
aware of the site, and 25% have visited the site).  It is interesting to note that 
awareness and use of the City Voice website was broadly consistent across 
the main demographic groups. 

4.19. The minority of respondents who had used the City Voice website were very 
positive about the standard of the site.  Around 9 in 10 of these respondents 
described the appearance and content of the website as good. 
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Figure 25: Awareness and use of City Voice website 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

4.20. Around 1 in 10 respondents were aware of the City Voice blog (11%).  Of 
these respondents, 10% indicated that they follow the blog – equivalent to 
around 2% of all survey respondents.  The relatively low awareness of the 
City Voice blog suggests that there may be considerable scope to increase the 
number of panellists following the blog. 

Figure 26: Awareness of the City Voice blog 
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Overall views on City Voice membership 

4.21. Overall satisfaction with respondents’ time as a City Voice member was 
extremely positive.  Well over 9 in 10 respondents indicated that they were 
satisfied with their time as a City Voice member (96%), and fewer than 1 in 
20 respondents expressed dissatisfaction. 

Figure 27: Satisfaction with time as a City Voice member 

 
 
 
 
 
 
 
 
 
 

4.22. A small number of respondents provided additional comments on their 
experience to date as a City Voice member.  This includes several 
respondents expressing their satisfaction with their experience so far.  Others 
raised issues or suggested changes to the approach to managing the City 
Voice. 

 Several respondents raised concerns around the extent to which the 
results of City Voice surveys have an impact on local services, and 
ultimately quality of life for local communities: 

“I don't feel it does any good.  I don't know how much impact or 
influence it has on any of the council's decisions…I suspect none.” 

“I enjoy filling in the questionnaires on Aberdeen city voice, and 
would like to know if my answers make any difference to council 

decisions?” 

“The City Voice is fine but I do think that the City Councillors & 
Officers pay little heed to what the citizens think or require.” 

“Try to ensure services give at least some detail on changes they 
will make.” 

 

 Several comments repeated concerns discussed earlier in this section 
around the question forms used in City Voice questionnaires: 

“I normally add a few comments to certain answers to clarify my 
thinking on the subject when selected A, B, C, D etc. answers do 

not 'hit this spot' directly!!” 

“If you choose the questions and the choice of answers, then 
sometimes you'll only hear what you want to hear.” 
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 “Sometimes neutral would be good option to include.” 

 Comments raised a number of concerns around the range of topics 
covered by City Voice surveys, and the extent to which these reflect 
the concerns of panellists (and residents more widely): 

“The questions are often the same content from the same 
people.” 

“Wish you would ask about planning.  Had hoped to be asked 
about opinions on changes/building/planning/proposals.” 

“Could be better dovetailed with Council activities & surveys.  
Was surveyed by Council about food recycle bins & they never 
heard of Voice & we haven't had a question about the bins.” 

“Ask us an open question as to what we panellists want to 
discuss/be asked about/give our views on.  At present the 

questions are like a 'Closed Shop'.” 
 

 A small number of respondents suggested that the approach to City 
Voice makes greater use of in-person engagement with panellists: 

“Get people in a room together.” 

“There should be an annual get together of panellists.” 
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Service Response: this is what we are doing 

First of all I would like to thank all the panellists who took the time to complete the 
last questionnaire. Your views are very important to us. 

We read with interest your views, comments and suggestions about the City Voice. 

We were happy to hear that the vast majority of the panellists indicated that they 
were satisfied with their experience as a member of the City Voice.  The majority of 
you think the questionnaire frequency is about right (517 of 587 respondents and 544 
of 585 respondents respectively); the majority was also happy with the quality of the 
City Voice questionnaires. 

However, we have noticed that some of you think the range of topics do not always 
seem relevant to you individually and / or found that the answer options does not 
always allow you to express your particular views (i.e. many of you would prefer more 
‘not applicable’ options and more open ended questions). We are definitely in a 
position and willing to take your latter comment into consideration and provide you 
with more ‘not applicable’ options and free comment boxes. Your concerns about the 
relevance of topics are, however, a bit more complicated.  We understand your point 
of view and think it is a valuable and important aspect to address.  We appreciate that 
not all the questions seem, or indeed are, equally relevant to every panellist.  
However, there is not a ‘straight forward’ solution to this aspect. As City Voice co-
ordinator my options to influence the variety of questions are limited. We depend on 
the different community planning partners (NHS Grampian, Police Scotland, Fire and 
Rescue Scotland, ACVO and Aberdeen City Council) for the submission of questions.  It 
is the partners who propose and determine what topics / questions might be relevant 
to them and to the panellists.  These might sometimes be questions that do not seem 
to be of relevance to everyone. But they can still be very valuable for some panellists 
and the respective service. 

Some of you have also suggested that panellists should be consulted about what topics 
should find its way into the City Voice. Again, we think that this is a very valuable point 
and definitely something to which we want to give further consideration. However, as 
with the aspect of relevance raised above – we are dependent on the services that 
submit questions.  We are reluctant to ask you about what you would like to be 
consulted on as we may not then be able to actually put questions about these topics 
forward. However, we are keen to find ways to give the panel greater influence on 
what is being discussed and at the same time making sure that the services (who 
would be addressed by these questions) can actually action the request. 

We know that you are particularly interested in finding out what the services are doing 
with your responses.  For this reason we have extended the trial of the ‘a year on’ 
column in the City Voice newsletter.  In this section we go back to the services which 
submitted questions a year ago and ask them what has happened since they consulted 
the panel. 

From your responses we can see that we need to improve our efforts raising 
awareness and accessibility of the online version of the City Voice newsletter. The 
newsletter does not appear to be read very widely; only 29% (162 out of 560 
respondents) indicated they were also reading the newsletters. The detailed report is 
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even less widely known 18% (97 out of 541 respondents) read the report. We will be 
looking for ways to improve the accessibility of those two documents. The same 
applies to our general online appearance – we still have a lot of room to improve our 
service, something we are willing to do! 

Again, thank you very much for all your support throughout the year – we really 
appreciate your support. Without you there would not be a City Voice! 
 
Annina Cavelti Kee 
Acting Senior Research Officer 
Aberdeen City Council 
Email: acaveltikee@aberdeencity.gov.uk 
Phone: 01224 522935 
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5. CONCLUDING REMARKS 

5.1. This report has provided an overview of results from the 37th City Voice 
survey, the Citizens’ Panel for Aberdeen.  Further detail is provided in tabular 
results alongside this report. 

5.2. The level of survey response achieved for the current survey suggests a 
continuing high level of engagement from City Voice members, with 67% 
responding.  This level of engagement is also evident in the number of 
respondents taking the time to offer written comment throughout the 
survey. 

5.3. Most importantly, the level of survey response achieved is sufficient to 
produce robust overall survey results and to permit more detailed analysis 
of results for specific respondent groups.  This has allowed our analysis to 
consider potential variation in results across a range of socio-demographic 
groups. 

5.4. A key focus for the ongoing Panel programme will be to maintain – and 
where possible improve – engagement amongst City Voice members to 
ensure that consultation results continue to provide a robust and reliable 
resource for the council and partners.  Meaningful feedback of consultation 
findings is an important factor in maintaining Panel members’ engagement, 
and this is provided via newsletters to Panel members, and the publication of 
survey outputs via the City Voice website 
(http://communityplanningaberdeen.org.uk/cityvoice). 

 

* - * - * 
 
 

http://communityplanningaberdeen.org.uk/cityvoice
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APPENDIX: TABULAR RESULTS 

Tabular results, including base numbers, are provided over the following 
pages for each of the Figures presented in the main body of the report. 

Introduction 
 

Figure 28: Survey response rates over time 
 

  

Survey 37 66.9% 

Survey 36 67.9% 

Survey 35 68.8% 

Survey 34 68.8% 

Survey 33 70.2% 

Survey 32 75.5% 

Survey 31 78.4% 

Survey 30 70.6% 

Survey 29 66.1% 

Survey 28 67.8% 

 

Aberdeen City and Aberdeenshire Archives 
 

Figure 29: Whether used Aberdeen City & Aberdeenshire Archives service 
 

  

Yes 14% 

No 83% 

Don't know 1% 

Not sure 2% 

Base 607 

 
 

Figure 30: Main reason that have not used Aberdeen City & Aberdeenshire Archives service 
 

  

I hadn’t heard of the Service at all 52% 

I have heard of the Service, but haven’t had a reason to use it 37% 

I would like to use it, but have not had a chance yet 6% 

I have not been able to access the Service (e.g. due to transport, 
mobility, lack of internet, etc) 

0.4% 

Other 4% 

Base 514 
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Figure 31: Factors that may encourage future use of Aberdeen City & Aberdeenshire Archives 
service 

 

  

Local history research 67% 

Family history research 66% 

Building research (e.g. historical building plans) 31% 

Finding out information about myself (e.g. school attendance for 
overseas work application) 

22% 

Democratic research (e.g. request for access to council information) 19% 

Community Learning opportunities (e.g. community group project 
about history/buildings in a particular area) 

17% 

Academic research (e.g. for college / degree course) 12% 

School project  8% 

Business research (e.g. legal firm conducting research on behalf of 
a client) 

6% 

Other 4% 

Base 539 

 
 

Figure 32: Views on accessibility of Archives service – Town House 
 

 Yes No Base 

Location of the building would discourage me 
from visiting 

18% 82% 572 

Existing public transport links / parking would 
discourage me from visiting 

19% 81% 565 

Opening hours would discourage me from 
visiting 

24% 76% 566 

 
 

Figure 33: Views on accessibility of Archives service – Old Aberdeen House 
 

 Yes No Base 

Location of the building would discourage me 
from visiting 

29% 71% 567 

Existing public transport links / parking would 
discourage me from visiting 

34% 67% 562 

Opening hours would discourage me from 
visiting 

27% 73% 552 
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Figure 34: Potential service barriers to accessing Archives service 
 

 Yes No Base 

The need for booking an appointment in 
advance would discourage me 

40% 60% 569 

I wouldn’t be sure about which building to visit 
for the collections I wanted to access 

71% 29% 560 

 
 

Figure 35: Potential physical barriers to accessing Archives service 
 

 Yes No Base 

Mobility needs may affect my ability to access 
the public reading rooms 

9% 91% 567 

Mobility needs would discourage me from 
visiting the public reading rooms 

8% 92% 557 

 
 

Figure 36: Views on potential changes to Archives service opening hours at Old Aberdeen House 
 

 Yes No Base 

Opening late on Tuesday evenings (until 
6.30pm) 

46% 54% 492 

Opening late on Monday evenings (until 
6.30pm) 

43% 57% 479 

 
 

Figure 37: Views on online access to Aberdeen City & Aberdeenshire Archives service 
 

 
Avg 

(out of 
6) 

1 2 3 4 5 6 N/A Base 

Providing digital access to pre-2005 
Council Minutes and Reports 

3.8 5% 12% 12% 16% 17% 33% 5% 548 

Providing digital access to historical 
records relating to people 

2.9 17% 22% 21% 12% 7% 15% 5% 553 

Providing digital access to historical 
records relating to local areas 

3.0 14% 26% 16% 13% 9% 17% 6% 550 

Online exhibitions about subjects 
relating to the collections 

2.8 15% 30% 19% 12% 7% 13% 5% 551 

‘Crowd-sourcing’ projects where 
online users are given access to 
digitised records for interpretation 

3.5 8% 15% 18% 17% 13% 24% 6% 545 

Development of a digital repository for 
local groups to hire space for images 
from their own collections 

3.8 4% 10% 18% 18% 16% 27% 8% 546 

Development of mobile apps to 
provide enhanced information about 
collections 

3.7 6% 13% 19% 15% 11% 28% 8% 545 

Development of an Archive blog about 
the service and its collections 

3.7 5% 14% 19% 14% 15% 27% 7% 543 

Guides on collections, and how to 
carry out certain types of research 

3.1 13% 23% 20% 13% 9% 17% 6% 547 
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Figure 38: Interest in Aberdeen City & Aberdeenshire Archives public outreach work 
 

 
Avg 

(out of 
6) 

1 2 3 4 5 6 N/A Base 

Attending talks on subjects relating to 
the collections 

3.1 9% 20% 24% 15% 12% 16% 4% 553 

Attending exhibitions using the 
collections 

2.8 11% 27% 25% 13% 9% 11% 4% 551 

Attending fairs to speak with Archives 
staff and other organisations about 
your own research interest 

3.1 10% 18% 25% 16% 14% 14% 4% 550 

Taking part in courses about using the 
archives collections 

3.3 7% 18% 17% 20% 14% 20% 4% 551 

Taking part in creative events inspired 
by archive items 

4.0 5% 8% 11% 16% 19% 35% 6% 548 

Taking part in community projects 
involving archive collections 

3.5 6% 14% 19% 19% 16% 22% 5% 550 

Taking part in an event about care and 
access to archive collections held by 
local groups in your area 

3.7 3% 12% 20% 18% 18% 24% 5% 547 

Taking part in community volunteer 
projects 

3.9 4% 11% 15% 14% 20% 31% 6% 549 

 
 

Figure 39: Views on fundraising options for Aberdeen City & Aberdeenshire Archives 
 

  

Requests for donations from the public (e.g. in reading rooms, for 
enquiries, on social media) 

57% 

Special fundraising events 54% 

Sponsoring programmes to fund items requiring conservation 56% 

Small charges for some services (e.g. accessing physical records) 63% 

Small charges for accessing digital images of records online 18% 

Base 521 
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Roads Maintenance 
 

Figure 40: Satisfaction with Council performance on roads maintenance 
 

 
Very 

satisfied 
Fairly 

satisfied 
Neither 

nor  
Fairly 

dissatisfied 
Very 

dissatisfied 
Base 

The condition of bus routes and other 
main roads* 

3% 46% 19% 22% 11% 581 

The condition of side / local roads* 0.3% 20% 20% 37% 23% 583 

The condition of cycle ways and cycle 
paths* 

4% 27% 39% 18% 12% 327 

The condition of busy footways* (e.g. 
near schools, shops etc) 

3% 35% 30% 21% 11% 563 

The condition of local footways* 2% 28% 27% 26% 16% 251 

Time taken to repair roads 0.3% 13% 23% 32% 31% 538 

Time taken to repair footways 0.4% 14% 33% 28% 25% 487 

Time taken to repair cycle ways and 
cycle paths 

2% 15% 49% 17% 16% 295 

Intensity of street lighting (city centre) 16% 49% 21% 9% 5% 558 

Intensity of street lighting (residential 
areas) 

11% 46% 18% 16% 9% 584 

Time taken to repair street lights 8% 34% 28% 16% 13% 489 

 
 

Figure 41: Prioritising roads maintenance budgets 
 

 
Much 
more 

More The same Less 
Much 
less 

Base 

Main roads 17% 39% 42% 1% 1% 558 

Side roads 19% 54% 25% 3% - 569 

Cycle ways 7% 13% 50% 17% 12% 507 

Busy footways 8% 35% 53% 3% 1% 553 

Local footways 9% 34% 50% 5% 1% 556 

Street lighting 10% 23% 57% 8% 2% 563 

 
 

Figure 42: Views on opportunities to give feedback on roads maintenance 
 

 Yes No Don’t know Base 

General maintenance (filling potholes, 
replacing failed street lights, etc.)  

28% 47% 25% 581 

Planned works (re-surfacing carriageways and 
footways, etc.) 

30% 45% 25% 581 
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Figure 43: Improving opportunities to give feedback on roads maintenance 
 

  

Internet  60% 

Telephone  12% 

Social Media or Text  40% 

Leaflets at offices, libraries, community centres, etc.  34% 

Mailed questionnaire   34% 

Other 15% 

Base 365 

 

Views on the City Voice 
 

Figure 44: Views on frequency of City Voice questionnaires 
 

  

Too Many  1% 

About right  88% 

Too few  11% 

Base 587 

 
 

Figure 45: Views on length of City Voice questionnaires 
 

  

Too long  6% 

About right  93% 

Too short  1% 

Base 585 

 
 

Figure 46: Views on quality of City Voice questionnaires 
 

 
Strongly 

agree 
Agree Disagree 

Strongly 
disagree 

Don’t 
know 

Base 

They are clearly laid out 35% 63% 2% - 1% 587 

They use clear language and are easy to 
understand 

33% 60% 5% 0.2% 1% 586 

They are interesting 20% 65% 8% 1% 6% 586 

They cover a variety of topics 30% 66% 3% 0.4% 2% 264 

They give good background information 23% 65% 7% 1% 5% 586 

The range of topics is of interest to me 16% 65% 12% 1% 6% 583 

Answer options allow you to express 
your views  

21% 61% 12% 3% 3% 583 
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Figure 47: Whether complete all City Voice survey questions 
 

  

Yes 83% 

No 17% 

Base 585 

 
 

Figure 48: Whether read City Voice newsletters – hard copy 
 

  

Yes 94% 

No 6% 

Base 270 

 
 

Figure 49: Whether read City Voice newsletters – online 
 

  

Yes 29% 

No 71% 

Base 560 

 
 

Figure 50: Whether read City Voice detailed reports online 
 

  

Yes 18% 

No 82% 

Base 541 

 
 

Figure 51: Views on length of City Voice newsletters 
 

  

Too long  5% 

About right  71% 

Too short  1% 

Don’t know  24% 

Base 531 
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Figure 52: Views on quality of City Voice newsletters 
 

 
Strongly 

agree 
Agree Disagree 

Strongly 
disagree 

Base 

They are clearly laid out 23% 75% 2% 0.2% 442 

They use clear language 23% 73% 3% - 440 

The charts and graphs are easy to understand 20% 72% 7% 0.5% 435 

They are interesting 20% 72% 7% 1% 427 

They always tell you what has happened as a 
result of each survey 

23% 67% 9% 1% 421 

The newsletters give good background 
information 

21% 72% 6% 0.5% 425 

The service responses are informative 18% 74% 7% 1% 420 

The font size is accurate 19% 77% 2% 2% 408 

 
 

Figure 53: Awareness of City Voice website 
 

  

Yes 59% 

No 41% 

Base 573 

 
 

Figure 54: Use of City Voice website 
 

  

Yes 25% 

No 75% 

Base 570 

 
 

Figure 55: Awareness of the City Voice blog 
 

  

Yes 11% 

No 89% 

Base 562 
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Figure 56: Satisfaction with time as a City Voice member 
 

  

Very satisfied  25% 

Satisfied  71% 

Dissatisfied  4% 

Very dissatisfied  0.2% 

Base 553 

 
 


